
Ad Specifications

submission information

Sooth the Soul: Casa Dorado in Los Cabos  
is home to the Saltwater Spa (January/ 
February 2009).
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Submit Complete Ads
You can submit materials through our 
website, at www.rmsmg.com/files. You 
can also email your file to production@
rmsmg.com or mail a CD to our office.

Acceptable Ad Formats
•  PDF/X-1a is the preferred file format for 
submission. To learn more about creat-
ing valid PDF/X-1a files, visit  http://www.
adobe.com and search for PDF/X-1a
•  InDesign application files (packaged: 
all supporting files and fonts included 
and properly linked)
•  TIFF, JPEG, EPS and Adobe Photoshop 
files are accepted in certain instances but 
only at high resolution and at the discre-
tion of the magazine
•  All image files must be SWOP CMYK or 
grayscale and between 300 and 400 dpi

Please Include
Along with your ad, please include the 
intended issue and date and your contact 
information for proofs.

Document Creation
•  Build document to ad size purchased—
refer to above chart
•  All high resolution images, artwork, 

and fonts must be included when the file 
is created
•  All colors and images must be CMYK . 
Total area density should not exceed the 
SWOP standard of 300%. 
•  DO NOT send EPS files within other 
EPS files

Proofs 
Proofs are used to check general 
document layout, not for accurate color 
match, unless specified by agency. 

Materials Deadlines
All advertising materials must be re-
ceived by the due date. Advertisers will 
be invoiced at Publisher’s cost for all 
preparation charges. 

Retention of Materials
All artwork / advertising materials will be 
automatically discarded after one year.  
Publisher is not responsible for archiving 
ad materials.

Ad Design
RMS Media Group, publisher of Ocean 
Home, offers exceptional advertisement 
design. Please contact your sales repre-
sentative for details.

File Size Specifications
WxH (Trim in Inches) Add .25” Bleed?

Full Page 9 x 10.875 Yes

1/2 Horizontal 8.5 x 5.0625 No

1/2 Vertical 4.125 x 10.375 No

1/4 Page 4.125 x 5.0625 No

“I’m a big water lover, 
especially tropicaI. I LOVE 
your magazine. Gorgeous, 
refined, striking.”
@givencampbell, via twitter



Online Resources
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our online advertising opportunities

Hit the Beach: When all is said and done, all 
that really matters is the view from your chaise 
lounge (January/February 2009).

Oceanhomemag.com 
The number one online 
destination for the ocean-
front lifestyle. 

Exclusive Agent Program
Our Preferred Real Estate Partners 
program offers a unique membership 
opportunity for the world’s most prom-
inent oceanfront real estate experts. 

E-Flipbook
Ocean Home is available online as a 
virtual publication that has flip-through 
pages that turn advertising  into pol-
ished, professional pieces of artwork. 

Sea Life Product Section
Ocean Home magazine’s popular print 
section “Sea Life” is now available on- 
line at oceanhomemag.com. 

Online Business Directory
The oceanhomemag.com Business 
Directory offers well-organized listings 
in a knowledge-based directory that is 
searchable by category, keywords, and 
location.

Targeted Email Blasts
Ocean Home magazine offers exclu-
sive email blasts to clients who are 
looking for opportunities to adver-
tise beyond the print publication and 
the web.

Banner Display Ads
Online banner display advertise-
ments enhance the website with 
additional exposure for your business 
without cluttering the nshoremag.
com online atmosphere. 

New! Video Advertising 
Video Advertisements have the capabili-
ty of captivating the viewer’s attention. As 
a new and different form of web market-
ing at nshoremag.com, video advertise-
ments allow viewers to connect through 
images and audio triggers of memorable 
words or phrases that describe your 
product, service, and/or business.

“We give Ocean Home 
magazine a thumbs up 
rating, and believe that 
your upscale magazine is a 
class act that all publishers 
should follow when trying 
to attract readership.”
yvonne ashmore, ikeler aerospace



Publishing Services

Ocean Home magazine’s award-winning 
in-house design team is available to 
create your advertising message.  Sim-
ply provide us with copy for your ad, 
images you would like included, your 
logo (if desired), and any pertinent 
information on layout preferences you 
may have. Here are the details:

Ad copy
Choose a headline for your ad, a 
desired tag line (if you choose), body 
copy, and logo and provide these elec-
tronically in Microsoft Word or other 
text file.  Most ads you see in Ocean 
Home are not copy heavy because our 
format is designed to please the eye 
and focus on the image of your com-
pany. Most ads have between 10 to 20 
words, plus contact information.
 
Photo images
To ensure aesthetic quality and opti-
mum response, please provide us with 
the best photography possible.  When 
providing your own photography, 
please be aware we need high-resolu-
tion images: 300 dpi or greater at full 
size. Sending via e-mail attachment is 
acceptable, or through www.rmsmg.
com/files. We cannot accept low-reso-
lution images or pre-printed materials.  
If you don’t have the right image to 
supply to us, we can help you find ap-
propriate stock photography.

Retouching images
If you require images to be retouched, 
this service is priced on a case-by-case 
basis. Contact your account manager 
for details and a quote. 

Logos
Logos or any line art should be sup-
plied to us in .eps files. In some cases 
we can accept illustrator files or high 
resolution .tif files.

Typefaces
If you require a specific typeface or 
font in your ad, you must provide it to 
us in Mac format.

Art direction
Our design team will use the images 
and text you provide us and create 
an ad that will meet your complete 
satisfaction. Our art department 
works best when they operate with a 
combination of creative freedom and 
customer input/feedback.

how we can help

Down Time: Life’s worries just seem to disap-
pear in the spa treatment room at Rosewood 
Mayakoba in Mexico’s Mayan Riviera (January/
February 2009).
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“It’s obvious that the people 
who read your magazine are 
extremely qualified and I want 
to commend you on your 
distribution model. If an edito-
rial can generate this much 
response, then I’m quite confi-
dent an ad campaign would be 
a home run.”
stacy small,  elite travel by stacy, inc. 



Publishing Services

Design Fees
Design fees range from $100 - $350 per 
ad, depending on the size of the ad and 
type of work done.
 
Additional Changes
If you have additional changes after 
three rounds of edits, or if you request 
changes after you sign off, you will be 
billed at $60/hr, minimum of one hour.

Color  Proof
A printed proof for color and place-
ment can be supplied for $75. Other-
wise,  a soft proof will be sent to you 
via email.

Once your ad form is complete and we 
have all your materials, we assign the 
ad to one of our designers. Please note 
that we cannot begin design until we 
have all of the materials for the ad. 

If the materials supplied do not meet 
our specifications, we will contact you 
with more information about how you 
can supply your materials.

Once we design your ad, the proof 
will be sent to you electronically.  Up to 

Photography
Photography shot at your location will 
be billed at $100 per hour, minimum of 
one hour.  

Banner ad design
Design pricing includes a flat-rate de-
sign fee of $150 for any banner ad with 
layout and site linking. 

Logos
Our talented staff of designers has 
years of experience in creating profes-
sional logos. This service is priced on 
a case-by-case basis. Contact your ac-
count manager for details and a quote.

three rounds of edits and changes are 
included in our design fee.  After three 
rounds additional fees will apply.  

As soon as the design is final, we will 
need your approval in writing.  At this 
point you will be expected to pay any 
balance due (see above). If you have 
a change to your ad after you sign off, 
you will be billed by the hour (mini-
mum one hour), regardless of edits 
prior to sign off.

pricing

ad design process
Under the Sea: A diamond reef ring says it all  
(January/February 2009).
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“I really like your e-mag! You’re 
doing a great job! I look forward 
to your future editions...”
@realtymadeeasy, via twitter



Other Products

Take the good press you’ve received 
in one of our issues of Ocean Home 
magazine and use it in your marketing 
process by purchasing article reprint 
products! Show off your mention, 
Spotlight article, or even your ad.

Ocean Home Magazine can be your 
full-service custom reprint supplier. 
In addition to high-quality reprints, 
Ocean Home can also provide related 
products, including digital files and 
commemorative plaques. 

Hard Copy Reprints
Great press coverage is reason to cel-
ebrate. Why not revel in your achieve-
ment by turning your article into an 
impressive work of art? 

Mounted on a framed plaque, your 
article is a great way to preserve your 
success by showcasing and displaying 
it where everyone can see—all while 
promoting your company’s image! 
It makes a beautiful addition to your 
office, lobby, conference room, or the 
entrance area to your business office.

Hard copy reprints will be custom 
designed to emphasize the most 
noteworthy content. These pieces are 
printed on 8-1/2” x 11”, 80# gloss paper, 
one-sided or two-sided, and are excel-
lent for investor packets, media kits, 
trade show handouts, and marketing 
mailers. They can be tailored to fit your 
marketing needs.

Web Products and E-Prints
An E-print is a reprint in an electronic 
format. It looks the same as one of our 
hard copy reprints, but it’s posted on 
your company’s web site or used in an 
e-mail blast to celebrate your impres-
sive coverage, giving your article tre-
mendous exposure. So now, in addition 
to your traditional reprint marketing 
program, you can share your positive 
press with your Internet audience. 

You can turn your article into a 
marketing tool sent directly to your list 
of customers, prospective clients, or 
investors. You supply the list, and we’ll 
do the rest, providing you with a cost-
effective, targeted way to reach people 
with timely news. 

HTML Link
Are  a lot of people already visiting your 
website? Why not use it as a vehicle 
for them to view your article? We can 
take care of all copyright permissions 
necessary for you to do this. 

Take advantage of these products 
today, while your article is still fresh 
news! Let Occean Home magazine turn 
your article into additional marketing 
and information firepower. You’ve 
earned  the great press—we’ll take care 
of helping you get all you can out of it.

promotional items

Reprints: We can provide you with prints of 
your ad, article, or blurb that do not violate copy-
right law. Show off your your coverage!
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SHELTER   |   ENTERTAINING
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������ ����� has been 
building quite a reputation 
for himself. And in the world 
of catering, this is a very 
good thing. When it comes 
to shellfish, Kania says you 
never cut corners. “I’m not 
playing Russian roulette 
with these guys. You have to 
weed through farm-raised 
shellfish. Some of it’s great, 
some of it’s not so great.”

The Nantucket native 
started out as a fisherman 
but soon turned his atten-
tion to raw bars. “I wanted to 
be on land and much closer 
to home.” 

Kania’s raw bars are cre-
ated on six-foot “boats,” or 
wooden stands. A layer of 
Bladder wrack seaweed is 
placed in the bottom of the 
boat, acting as insulation, 
followed by shaved ice. Next 
clams, oysters, horserad-
ish, lemon, cocktail sauce, 
and his famous mignonette 
sauce are lined up. 

Kania’s season stretches 
from mid-May through Co-
lumbus Day, during which he 
caters parties from 13 to as 
many as 1,300.  

What does he like most 
about his job? “All my repeat 
customers. Sure, personality 
is a huge thing, but at the 
end of the day, you’re only 
as good as your shellfish.” 
Spanky Kania, 508-228-9898. 

 Shelling  
 It Out
For a taste of Nantucket 
delivered to your deck, 
Spanky’s the man. 

 ��� ���� ��� ����
��. ���� �������� The menus change seasonally, paying tribute to the freshest local ingredients.  
Enliven your senses with the grilled mahi-mahi and passion fruit beurre blanc. ���-���-����, 
stjohncatering.com. ����� ������� �������� With clients from Key West to Key Largo, this family-
run business treats you like a person of reputation, celebrity or not. ��� Truman Ave., Key West, 
FL, ���-���-����, greateventscatering.com. ������ ���� �������� From Kumamoto oyster hors 
d’oeuvres to grilled pole-caught tuna, the menu here is sure to impress even your most discrimi-
nating guests. ���� W. Morena Blvd., San Diego, CA ���-���-����, waterscatering.com.

Business
 THE TRUMP HOLLYWOOD 
 OPENS IN FLORIDA 

 Home
 THE ULTIMATE IN  
 CUSTOM POOL DESIGNS

 Travel
 LUXE HOTELS, 5-STAR DINING, 
 SECLUDED BEACHES— 
 THE NEW FACE OF PANAMA

 The Best  
 Oceanfront  
 Villas from  
 California  
 to the  
 Caribbean

 EXCLUSIVE
 SUMMER
 RENTALS

 OceanHome
 10

PUNTA MITA LUXURY: Mexico’s Next Tropical Success Story 
THE NEW DUBAI: Rethinking the World’s Hottest Real Estate Venture

PORT AUTHORITIES: The Top Marinas for You and Your Yacht

5554

Mention the term “summer rental” and 
a host of unflattering images might spring  
to mind including, but not limited to, John 
Candy stumbling down the beach, outfitted as 
the quintessential tourist in the 1985 comedy 
Summer Rental. The reality of renting a home 
on the ocean for a season is obviously much 
different, especially for the high-end market, 
and oftentimes the benefits far outweigh 
the alternative of buying. For one, there’s 
much less to worry about, especially with 
on-premise staff at many locations to cater to 

your every whim. There’s also little  
maintenance to get in the way of a relaxing 
day at the beach. Water damage from last 
night’s storm? The owners will take care of 
that. Fluctuations in the real estate market? 
Who cares? You’re renting! With all of that in 
mind, we present you with the top 10 summer 
rental homes. Now is the best time to begin 
thinking about next summer. These homes 
tend to book up early, so securing one for next 
summer takes some forward thinking and 
some fast dialing. See you at the beach! 

�� ������� �������

��� 10
�������������

���

While visions 
of sugarplums 
might be  
dancing in  
your head, now 
is the perfect 
time to start 
planning for 
next summer’s 
beach retreat.  

�� ����� ���

���

�� ��



Terms And Conditions
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GENERAL TERMS & CONDITIONS
The advertiser and its agency, if there is one, each 
represents that it is fully authorized and/or licensed 
to publish the entire contents and subject matter 
contained in its advertisement, including (1) the 
names, portraits, and/or pictures of all persons; 
(2) any copyrighted material; (3) any testimonials 
contained in any advertisements submitted to and 
published by the publisher.

In consideration of the publisher’s acceptance 
of such advertisements for publication, the agency 
and the advertiser will indemnify and save harmless 
the publisher against all loss, liability, damage, 
and expense of any nature arising out of copy-
ing, printing, or publishing of its advertisement, 
including without limitation reasonable attorneys’ 
fees resulting from any claims or suits arising out of 
publication.

Conditions, other than rates, are subject to 
change by publisher without notice.

All contents of advertisement are subject to pub-
lisher’s approval.  Publisher reserves the right to 
reject or cancel any advertisement, insertion order, 
space reservation, or position commitment at any 
time, for any reason, without liability, even though 
previously acknowledged or accepted.

Positioning of advertisements is at the sole 
discretion of publisher.

Cancellations cannot be made after space dead-
line closing dates.

All insertion orders are accepted subject to 
provisions of current rate card.  Rates are subject to 
change upon notice from publisher.  Cancellation 
of space reservations for any reason (including 
a change in rates by the publisher) in whole or in 
part by advertiser will result in adjustment of the 
rate (short-rate) based on past and subsequent 
insertions to reflect actual space used at the earned 
frequency or volume rate.

Publisher shall not be liable for any costs or 
damages if for any reason it fails to publish an 
advertisement or for any remedy beyond the return 
of any amount paid for an ad for any error in the ad.  
In no event shall publisher be liable for indirect or 
consequential damages.

Publisher shall have the right to hold advertiser 
and/or its advertising agency jointly and severally 
liable for such monies as are due and payable to 
publisher for advertiser or its agency ordered and 
which advertising was published.

No conditions other than those set forth in the 
rate card shall be binding on the publisher unless 

specifically agreed to in writing by the publisher.  
Publisher will not be bound by conditions 
printed or appearing on order blanks or copy 
instructions submitted by or on behalf of the 
advertiser when such conditions conflict with 
any provisions contained within this rate card.

Publisher is not responsible for delays in 
delivery and/or non-delivery in the events 
of acts of God, action by any governmental 
or quasi-governmental entity, fire, flood, ac-
cidents, insurrection, riot, explosion, embargo, 
strikes whether legal or illegal, labor or material 
shortage, transportation interruption of any 
kind, work slowdown, or any condition beyond 
the control of publisher affecting production or 
delivery in any matter.

All advertisements must be clearly identifi-
able as such with a trademark or signature of the 
advertiser, or the word “Advertisement” may be 
placed with copy which in publisher’s opinion 
resembles editorial copy.

Failure to make insertion orders correspond 
in price or otherwise with the rate schedule is 
regarded only as a clerical error and publication 
is made and charged for based upon the terms 
of the schedule in force without further notice.

It is the responsibility of the advertiser and 
its agency to ensure that all insets and other 
advertising comply with U.S. postal regulations 
and other applicable federal and state laws and 
regulations.

As used in this section entitled “General 
Conditions”, the term “publisher” shall refer to 
RMS Media Group, Inc.

Submission of any advertisement, insertion 
order, space reservation, or position commit-
ment shall constitute acceptance of the forego-
ing General Conditions.

 
ADDITIONAL CONTRACT  
CONDITIONS (Payment Terms)
In the event payment is not made in strict 
compliance with the payment terms set forth in 
this agreement, the entire unpaid balance shall 
become due and payable at the option of the 
Publisher.  In such event, interest shall accrue 
on the unpaid balance at the maximum legal 
rate.  The prevailing party in any action to col-
lect the unpaid balance shall also be entitled to 
recover its costs and reasonable attorney’s fees.

Publisher reserves the right to produce, use, 
and distribute the above publication without 

inclusion of the advertising called for in this agree-
ment if the balance, due by the advertiser, is not 
paid in full.  

Dishonored checks will be subject to an ad-
ditional $25 charge for each such check.  Further, 
the Publisher will exercise all rights available to it 
pursuant to Civil Code section 1719, including the 
right to treble damages.

Advertiser will be assessed all costs of collection 
for any amounts unpaid after their due.  If a collec-
tion agency is utilized, advertiser agrees to pay any 
collection fees charged to Publisher, in addition to 
the amounts due under this agreement.

If any payment is made by credit card, the adver-
tiser authorizes Publisher to charge all payments to 
a credit card.

In the event that artwork is not supplied in the 
agreed-upon timeframe, or the advertiser has not 
responded to requests to approve the supplied 
proof on final production deadline, Publisher will 
run current advertisement without final proof or 
pick up and print the previous advertisement at  
our discretion.

If a severe error or change (by fault of publisher) 
was made to the ad after its approval by the client, 
Publisher will correctly reproduce and print the 
ad in its next issue at no cost to the advertiser.  It 
is understood that in such events the advertiser 
agrees to remain liable for payment as it is stated in 
the contract.

Publisher reserves the right to print an ad ac-
cording to a design layout produced by the advertis-
er without supplying a proof before print.  If a proof 
was supplied and approved by the advertiser, the 
advertiser is obligated to all payments regardless of 
any mistakes that may have been overlooked.

The parties to this agreement agree that jurisdic-
tion and venue for adjudication of any dispute shall 
be in a court of competent jurisdiction, located 
within Boston, Massachusetts.

This agreement shall be construed in accordance 
with the laws of the Commonwealth of Massachu-
setts.  

If any word, term, or provision of this agreement 
is found by any court of competent jurisdiction to 
be void, invalid, or unenforceable, the remaining 
words in terms and provisions shall continue in full 
force and effect.

In the event that charges for artwork are not 
included in this contract, but artwork is created by 
Publisher, additional fees for setup and production 
will be billed.




